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Zeren D., Gokdagli N. (2017). Marka Prestiji Ve Marka Kredibilitesinin Satin Alma Niyeti
Uzerindeki Etkisi. Isletme Ve Iktisat Calismalar1 Dergisi
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Dergisi
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Professional Practises and Internship Commission Member (15.09.2017-Continuing)
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12. Please fill out the chart below for undergraduate and graduate courses you have given in
the last 2 years.
Academic Semester Course Weekly Course Hours Number of
Year Theoretical Practical Students
2017-2018 Fall General 3 0 20
Business
Spring




